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Manpower portfolio
for Tan Chuan-Jin

Major changes to
Cabinet with
first-termers given
key responsibilities

By CHUANG PECK MING

[SINGAPORE] Major chang-
es have been made to the
Cabinet that will see three
first-termers helming a min-
istry.

One of the more signifi-
cant moves sees first-term-
er Tan Chuan-Jin taking
over as Acting Minister of
Manpower from Deputy
Prime Minister Tharman
Shanmugaratnam who is
relinquishing the portfolio.
Mr Tharman will remain as
Finance Minister and chair-
man of the Monetary Au-
thority of Singapore.

This comes against the
backdrop of the govern-
ment’s efforts to reduce de-
pendence on cheap foreign
labour and push for a rise
in productivity. At the same
time, the government has
been signalling the delicate
balance that needs to be
maintained so that growth
is not compromised.

Mr Tan slipped into his
new role almost immediate-
ly, indicating in the minis-
try’s blog the task that lay
ahead. “It would be difficult
not to be affected by global
economic uncertainties,”
he wrote.

The changes, the first
since last year’s general
elections in May, came earli-
er than many expected.
They also reflect the govern-
ment’s concerns about
building stronger families
and providing social safety
nets to the needy; engaging
young Singaporeans; and
improving communications
and engagement with the
public.

Come Nov 1, two of the
ministries that currently
deal with these “increasing-
ly important” issues will be
split into three to sharpen
the focus on them.

The Ministry of of Com-
munity Development,
Youth and Sports (MCYS);
and the Mnistry of Informa-
tion, Communications and
the Arts (MICA) will be
reamped to form three new
Ministries - the Ministry of
Social and Family Develop-
ment (MSF); the Ministry of
Culture, Community and
Youth (MCCY); and the Min-
istry of Communications
and Information (MCI).

Two of the three new
and renamed ministries
will be headed by first-term-
ers Chan Chun Sing (MSF)
and Lawrence Wong (MC-
CY).

Lui Tuck Yew will also
give up his Second Minister
for Foreign Affairs (MFA)
post to concentrate on the
Ministry of Transport,
where he already has his
hands full. His MFA posi-
tion will go to Grace Fu who
has been promoted to full
minister, the second wom-
an in Singapore to hold
such a post, after Lim Hwee
Hua who was defeated in
last year’s election.

In addition to her new
post as Second Minister for
Foreign Affairs, Ms Fu will
also become Minister in the
Prime Minister’s Office and
Second Minister for the En-
vironment and Water Re-
sources. Commenting on
Ms Fu’s promotion, Nomi-
nated Member of Parlia-
ment Eugene Tan said she
will lead what is probably
the biggest women pres-
ence in the Cabinet so far.

“The changes will have
a signalling effect,” said Pro-
fessor Tan, a law lecturer at

Key changes
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Deputy Prime
Minister Tharman
Shanmugaratnam

relinquishes his
appointment as
Minister for Manpower
but retains the

Finance portfolio

Grace Fu Hai Yien promoted to full
minister. She becomes Minister in the
Prime Minister's Office, 2nd Minister
for Environment and Water Resources
and 2nd Minister for Foreign Affairs

Tan Chuan-Jin becomes
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Acting Minister for Manpowerand & =
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Senior Minister of State in the ";- -

Ministry of National Development - ; -

Chan Chun Sing relinquishes his
appointment in Mica and becomes

Senior Minister of State for Defence. On

. 5
€/,
-{. Nov 1, he will become Acting Minister

for Social and Family Development

Lawrence Wong relinquishes his
appointment in the Ministry of Defence and
becomes Senior Minister of State in Mica.
On Nov 1, he will become Acting Minister
for Culture, Community and Youth

the Singapore Management
University. He added that
they were probably intro-
duced ahead of schedule in
response to the quickening
pace of events.

Lawyer Indranee Rajah
is another woman who will
play a bigger Cabinet role
by taking on a new appoint-
ment as Senior Minister of
State in the Law and Educa-
tion ministries. Amy Khor,
Minister of State for Health
and Mayor of South West
CDC, will double as Minis-
ter of State for Manpower.

Halimah Yacob will be-
come Minister of State at
MSF, which is currently
MCYS.

Some of the changes will
take effect today while oth-
ers will happen on Nov 1.

Lawrence Wong will
leave his appointment in
MinDef and be appointed
SMS in MICA. He will con-
tinue as SMS in MOE unitl
Nov 1, when he takes on
the role of Acting Minister
of MCCY, which will as-
sume MCYS’s current roles
“in strengthening communi-
ty bonds, promoting volun-
teerism and philanthropy,
engaging youth and devel-
oping the sports”. It will al-
so take over MICA’s arts,
heritage and national resil-
ience functions. Additional-
ly, he will also be SMS in
MCI.

In a Facebook posting
yesterday, Mr Wong said
he looks forward to meet-
ing with many young peo-
ple, the arts and sports
groups, as well as the civic
and community volunteers
in the coming months to get
their ideas and views on
how to keep Singapore
strong.

MSF (renamed from
MCYS) will zero in on build-
ing strong families, develop-

A

ing social services and look-
ing after those in need of so-
cial support.

Chan Chun Sing will re-
linquish his position in MI-
CA and be appointed SMS
for Defence, concurrent
with his appointment as
Acting Minister for MCYS.
He will become Acting Min-
ister for MSF on Nov 1.

With its renaming from
MICA, MCI will oversee,
among other changes, the
government’s information
and public communication
policies.

MICA Minister Yaacob
Ibrahim will continue as
MCI Minister.

@« New roles for Perm

Secs soon at newly
formed ministries, Page 2
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Jobs creation holds up,

but 1t's not all good

Productivity may be suffering or firms could be hoping for recovery that may not come

By TEH SHI NING

[SINGAPORE] The Repub-
lic’s jobs market held up
surprisingly well in the sec-
ond quarter despite the
slowing economy, but it is
not all good news. There
are concerns that this
means businesses are still
not ramping up productivi-
ty and choosing to grow by
adding more workers in-
stead.

Preliminary data from
the Ministry of Manpower
yesterday showed stronger
job creation, fewer layoffs
and a lower unemployment
rate of 2 per cent, contrary
to the market’s expecta-
tions for unemployment to
rise slightly to 2.2 per cent.

Even though the econo-
my is estimated to have
shrunk 1.1 per cent in the
quarter, the only hint of
this surfaced in the services
sector, whose net job crea-
tion slowed to a three-year
low of 15,500 jobs.

Stronger net jobs
growth from the manufac-
turing and construction sec-
tors pushed overall job crea-
tion to 29,200, up from the
27,200 jobs added in Q1.

Retrenchments fell to
2,000 in Q2, from 2,280 in
Q1. This led a second
straight quarterly decline in
the number of overall lay-
offs, which includes early
release of contract work-
ers, to 2,300 from 2,600 in
Q1. More detailed Q2 la-
bour market data will be re-
leased in September.

Writing on the Manpow-
er Ministry’s blog yester-
day, Tan Chuan-Jin, who
becomes Acting Manpower
Minister from today, said:
“While good employment
figures are always lauda-
ble, if T were to be more
self-critical, T would be
somewhat concerned that
employers were adding
jobs at a faster pace, at a
time of slowing economic
growth. This would damp-
en our labour productivi-
ty.”

Bank of America Merrill
Lynch economist Chua Hak
Bin says 2012’s labour pro-
ductivity growth could turn
negative as GDP growth is
likely to fall below labour
force growth.

The cause for concern is
not job creation per se but
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that a pick-up in hiring as
the economy slows could re-
flect excessive reliance on
low-cost manpower, said
Randolph Tan, labour econ-
omist and associate profes-
sor at UniSIM. “Employers
are holding on to their
workers and those who are
expanding are turning to la-
bour as a short-term mea-
sure rather than invest in
longer-term capital upgrad-
ing,” he added.

Citi economist Kit Wei
Zheng noted that the manu-
facturing sector likely add-

Source: Ministry of Manpower

ed a higher 4,500 jobs in
Q2 than Q1’s 2,000 in antici-
pation of higher demand af-
ter strong initial Q1 GDP es-
timates. And while the ser-
vices sector accounted for
the bulk of job creation, hir-
ing there slowed.

Mr Kit thinks the minis-
ter’s comments apply best
to the low-productivity con-
struction sector. It added
9,500 jobs in the quarter,
up from 8,700 in Q1, de-
spite tighter foreign man-
power quotas.

Where the gradual effect
of tightened foreign man-
power policies may have
seeped through is in the
lower Q2 unemployment
rates for Singapore resi-
dents and citizens, DBS
economist Irvin Seah said.

At 2.8 per cent and 2.9
per cent respectively, these
stayed above the 2 per cent
overall rate but fell by 0.2
and 0.3 percentage points,
slightly better than the 0.1
point improvement to the
overall rate.

The surprisingly strong
Q2 job numbers hold some
risk of companies over-hir-
ing in anticipation of a
stronger recovery next year
that may not materialise,
said Dr Chua.

OCBC economist Selena
Ling thinks it is not clear
that falling unemployment
and stronger job creation
can be sustained in the sec-
ond half of the year, as the
global economy looks set to
cool further.

She notes that official
business expectations sur-
veys yesterday pointed to
waning optimism. Employ-

ers in the manufacturing
sector have turned more
cautious about Q3 com-
pared to Q2.

But small and medium
enterprises, which employ
seven in 10 workers here,
are looking to hire again,
says the SBF-DP SME In-
dex, also released yester-
day. This is in line with the
D&B Singapore Business
Optimism Index, which yes-
terday showed a doubling
of the financial sector’s hir-
ing optimism for Q3.

Mr Kit thinks a separate
survey by Hudson, which
found that only 35 per cent
of employers intend to raise
headcount in Q3, the lowest
in nearly three years, may
be more reflective of de-
mand in cyclically sensitive
sectors. If manufacturing
softens in Q3 as he expects,
some of the pick-up in job
creation last quarter may
well be reversed.

Mr Tan too, was con-
cerned over how long Singa-
pore’s labour market will
stay robust. “It would be dif-
ficult not to be affected by
global economic uncertain-
ties,” he said.
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ETH Zurich

The Top University in Continental Europe meets the global challenges
Aiming to further enhance its profile in an international context, ETH Zurich can build upon a solid foundation at home, supported by Swiss politics and its people.

ETH Zurich has come to symbolise
excellent education, ground-breaking
basic research and applied results that
are beneficial for society as a whole.
Founded in 1855, it today offers
researchers an inspiring environment and
students a comprehensive education as
one of the leading international
universities for technology and the
natural sciences.

ETH Zurich has more than 17,000
students from  approximately 80
countries, 3,700 of whom are doctoral
candidates. More than 400 professors
teach and conduct research in the areas
of engineering, architecture,
mathematics, natural sciences,
system-oriented sciences, management
and social sciences.

Knowledge transfer to the private sector
and society

ETH Zurich regularly appears at the top
of international rankings as one of the
best universities in the world. 21 Nobel
Laureates (such as Albert Einstein) have
studied, taught or conducted research at
ETH Zurich, underlining the excellent
reputation of the institute.

Transferring its knowledge to the private
sector and society at large is one of ETH
Zurich’s  primary concerns. It has
succeeded in this, as borne out by the 80
new patent applications each year and
some 240 spin-off companies that were
created out of the institute between 1996
and 2011. ETH Zurich helps to find
long-term solutions to global challenges.
The focal points of its research include
energy supply, risk management, global
food security, human health and
developing the cities of the future.

Modern urban design covers a wide
range of aspects and their complex
interactions can be simulated using
scientific models. From the recently
inaugurated ETH Zurich research centre
in Singapore, it is planned that valuable
insights from Switzerland will be

channelled into other regions in the world. ©

In return, the Swiss university will also
benefit from its location in a foreign

cultural and climatic context and the
chance to elevate its knowledge to
cosmopolitan commodity level.
Research in the Future Cities
Laboratory in Singapore

The Future Cities Laboratory (FCL) is
an interdisciplinary research
programme for sustainable urban
development focusing on building
technologies, urban systems and the
relationship  between city and
countryside. Practical results can be
expected, such as urban design
guidelines and scenarios for different
regions and countries. FCL sees itself
as an ETH Zurich think tank and, in
terms of organisation, forms part of
Singapore ETH Centre for Global
Environmental Sustainability (SEC).
Already, 120 people (of which 50 are
doctoral students) are at work here on
the new CREATE campus, enjoying
close links with National University of
Singapore  {(NUS) and Nanyang
Technological University (NTU).

Strategic alliances and partnerships
that add value

Since top-level research thrives on the

exchange of expertise, international
collaboration is conducted by the
scientists  themselves in  their
constant efforts to expand their
networks. ETH Zurich supports these
initiatives with strategic alliances and
partnerships, developing alliances
that clearly offer added value to ETH
and Switzerland. In concrete terms,
an alliance must open up new
opportunities for students and staff in
teaching and research in large-scale
international projects or in
foreign-based ETH research centres
such as SEC. Besides expanding the
content of existing partnerships with
other universities, ETH Zurich also
secures agreements for top quality
student exchange programs.

The position of ETH Zurich in the
global academic landscape is
underpinned by a firm base at home.
Strong components of this base
include its comprehensive autonomy
along with reliable public funding,
highly driven and committed students
and excellent professors. Further
positive elements are the stimulating
working environment, a rapidly

growing alumni network and the high
quality of life that Switzerland offers.

o

ETH Zurich
Raemistrasse 101
8092 Zurich

Eldgendisische Technische Hochschule Zirich

Swiss Federal Institute of Technology Zurich www.ethz.ch
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Triumph International

Lingerie manufacturer Triumph blazes a trail throughout Singapore and Asia

Not only is China commemorating the Year of the Dragon in style,
so0 is Swiss-German lingerie and shape wear maker Triumph
International.

Founded in 2008, the annual Triumph Inspiration Award challenges
global fashion students to use their talent, artistic vision and
inspiration to design a unique lingerie showpiece. For the 2012
competition, fashion designers will display their interpretation of
dragons and butterflies — opposing Chinese symbols — to a panel of
fashion and design experts in Shanghai, this coming October.

As a leading player in the global lingerie market, Triumph
International’s range of products include silk lingerie, night wear,
swimwear and sports (under)wear for women; along with
underwear, swim wear and casual wear for men. The company’s
international core brands consist of Triumph, sloggi, Valisére and
HOM.

Triumph started out as a small corset factory in Germany by
undergarment maker Johann Gottfried Spiesshofer and

e i

businessman Michael Braun in 1886.

Today, Triumph’s headquarters is in Bad Zurzach, Switzerland,
located near the German border. The apparel and fashion
manufacturer has 10 production facilities, as well as 12 research
and development centres throughout Europe, Asia, North Africa and
Latin America.

According to Oliver Spiesshofer, Managing Owner and head of
Triumph’s Asian operations, the privately-owned family company
established a presence in Asia — including Singapore more than 40
years ago. Distribution in Singapore started in 1972.

“In the 1950s, Triumph had a choice of either going to the United
States or to Asia,” Mr Spiesshofer said. “My uncle [then Triumph
International Managing Owner Gunter Spiesshofer] at the time
made the decision to go to Asia because the United States already
had an established market [in lingerie].”

According to the Triumph website, this groundbreaking decision by

f,,.-"’
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Triumph’s Shaping Cocoon - Singapore

/

Triumph Cool Shaper

the elder Mr Spiesshofer to enter the Asian market
was accompanied by further innovation that has
remained the foundation of the company ever since.
Triumph then developed a corporate philosophy to
adapt to locally-based designers and business
partners who were committed to regional fashion
trends and cultural influences.

Triumph’s Asian operations have been based in Hong
Kong since 1960, and expanded further into Japan,
Malaysia and Taiwan later that decade.

In China, Triumph currently has more than 1,100
selling points to meet the growing demand for stylish
bras and underwear. Currently, the company is
building a presence in Indonesia with local partners.

The Triumph brand is most prominent in Japan, and
the country has been one of its biggest markets since
the 1990s, Mr Spiesshofer articulated. In fact, Japan,
along with China and Taiwan, were Triumph’s top
selling Asian markets in 2011, according to a

Oliver Spiesshofer, Managing Owner

Triumph ¥

Triumph Switzerland
Promenadenstrasse 24
Bad Zurzach, 5330

www.triumph.com

Triumph Sexy Cushion

company news release. Japan’s sales increased last
year, despite the significant disruption caused by the
powerful 9.0 magnitude earthquake and tsunami in
March.

The company’s biggest market share currently in

Asia, however; is in Singapore, Mr Spiesshofer noted.

“Singapore has some of the most educated and
sophisticated consumers within the Southeast Asia
region,” Mr Spiesshofer said. “We get the most
sophisticated employees because of the high
education standard [in the country]. This together
creates Singapore as an important hub of knowledge
and excellence [for Triumph].”

“We are extremely happy to have such a strong
market presence in Singapore so that we can tap into
all the knowledge in the region,” he added.

Triumph’s success in Singapore and throughout Asia,
Mr Spiesshofer explained, is that it is one of the first

Triumph Shape Sensation

Western fashion companies to produce designs
specifically for the body shape of Asians.

“Asian customers are much more adventurous when it
comes to colours, compared with Europeans,” Mr
Spiesshofer stated. “In Asia, maybe 2 percent of [the
lingerie] we sell is white. But in Europe, the majority of
[undergarments] sold is white.”

Asian consumers are also more demanding when it
comes to function, Mr Spiesshofer said. The
popularity of its Shapes Sensation lingerie and its
“Which Shape Are You” campaign around the world is
a testament to this, he added, as the company’s retail
store managers help women to determine what pieces
are the best fit for their body types.

“We create this cocoon in the department store where
the consumer has a very intimate experience,” Mr
Spiesshofer said. “‘[Retail managers] measure women
in a private environment, then they try [the
undergarments] on, and they see the effect

immediately.”

“This has been a huge success for [Triumph] —
engaging the customer by showing how important it is
to have a specialized consultation when buying
underwear, as opposed to buying it yourself,” he
added.

Meanwhile, consumers in Switzerland are offered a
Red Card for discounts on lingerie. With a Red Card,
a Swiss shopper will receive 5 percent discount with
their first purchase, and will be offered seasonal
coupons to Triumph flagship stores throughout the
year.

“Triumph achieves to understand the consumer, and
acts accordingly,” Mr Spiesshofer concluded. “We are
successful at speaking about what we are doing
instead of running toward easy and quick
opportunities; we've showed this through our 125
years of experience.”
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Marché®

A new Bar & Bistro concept by March

The fresh food gastronomic
restaurant, Marcha
International, launches an
axciling new concept in
cosmopolitan  Singapore
Spread across 197 sgmin
the prme Raffles City
precinet, Marche Bar &
Bistro alfers an exquisita
salaction of freshiy
preparad food in an opean
kitchan salup along with a
Tull bar listing.

Slarting with a hearty
broaklasl sarved  with
homemade spreads and
fresh breads baked from B8
March&® Matural Bakery, to
wood lired baked plrzas
and top quality crepas with
MNorwagian smoked salimon,
griled prawns or  Angus
beel- a greal vanety ol
dishies are avallable to you
from  8Sam il midnight.
seven days a week.

Perfect for an after-work
chill out venue, et yoursell
ba spoiled by the array ol
quality  wines, spirils,
cockialis or iced cooid
imporied Gemman beer
Relax in a cozy European
amblence charactanzed by
rendy sty and wam
colors and simply walch the

world go by,

Marcha - International, with
the new Marche Bar &
Bistra Raffies City, is proud
W presant an  innovative
urban concept for the
vibrant Asian market

You can find more nformation about this
WA marche-restauranis.com.

Marché"Bar & Bistro Raffles Cit

=3

Marché

Marche Restauranis Singapore Ple Lid
#08-01 HarbourFront Cenlre, Singapore 099253
Tel: +65 6272 7460, Fax: +65 6272 T84
www.marcha-rastaurants, com
faceboak com/MarcheRestaurantsSingapore

axciling new March&® concepl by visiting our webpage:

Dant miss this new creatien- Whilte Pizza freshly baked in a wood fired ovan in non-traditional Torm, Salect
quality toppings from preamium goat cheesa, Norweglan smoked salmon, Tuna sashimi or Angus besl

Carpaccio,

Palexpo

Swiss Exhibition Space emphasizes its 'Green’ Vision and Neutrality

More than 5.000 car connoisseurs from Asia and
around the world descended on Swilzedand
Tuesday, July 3 Tor a ghobal meeting of a well known
French car manufacturer. FPalexpo, an exhibition
centre in Gemeva, served as the venue for s
gathering.

Palaxpo 5A is a giobal leader in managing, operating
and developing the exhibifion space, which s
approximalely 110000 square metres. The parent
company ofganises and develops exhibitions,
conferencas, congresses and offier kinds of events -
either on its own, or on bahall of third parties.

Palexpo's location In the heart of Europe = near
Genavas Imemational Airport and rallway station —
and itz proximity to the United Mations, the World
Health Organisation, the Eurapean Organisation for
Muclear Research (CERN) and other  major
international organisations - has mada £ an
attractive vanue for global businessmen.

One popular event at Palexpo Is Geneva's annual
organized by a  private, i
foundation, According to CEQ Claude
Membrez, it is one of Ithe most
professionally  organised automotive
incustry-refated trade events in
Switzerland

Palexpo has hosted the motor show in
Geneva since 1905, Membrez sald, and 1s
implemantation of “Swiss neutrality™ in
dividing up its eshibition space for ps
worldwide car brands is the secret of its §

SULCASS,

“It s a unique way of organising a car show
because we work with the neutrality of the |
[automobile] brands,” Mr Membrez added.
“In Geneva, we sell the space linked 10 the
market share around the world because we
dont have any brands in Switzerland, it |5 B
mauiral, and so evarybody gets the same
size and the besi size according to thelr
market share. This means {hat everybody

5 most weltome in Geneva.”

According to Mr Membrez, Palaxpo s also
an industry leader In susiainable
development, As a firmn  bellover in the
pnnciples of sustainable develkapment, Mr
Membrez has placed the subject high on
his corporate agenda since taking the helm
of the company in 2004.

independent i o

G ;.a'.'n_ International Mator Show

m palexpo

“We use only renewable electricity al Palexpa,” Mr
Membrez explained. “Switzerand hazs a ot of
dams. , n the mountains, so weare working with SiG,
a utility based company in Geneva for hydroeleciricity
We are fhe only venue In the world that runs on
hydrogkeciricity.”

Mr Membrez's support of Sgreen” iniliatives in
Palexpa, which is owned by the slate of Geneva, has
made the venue the most advanced in Europe for
suztainable development.

Mr Membrez akzo revealed that he is currently in alks
with potential clients in Singapore, “A lot of things we
are doing In Geneva could be applied in Singapore
because [the country] |5 also neutral in the Asian
economy,” Mr Membrez said.

Locking ahead, Mr Membrez is focussing on the
complation of renovation work al the exhibition centre,
originally buill in 1981. According 1o Mr Membrez, the
venue will ke finished In 2015,

P.OBox 118
Grand-Saconnex 1218
Genava

wiww. palexpo.ch

Eterna SA

Eterna Looks to Singapore as a Knowledge Centre in Swiss Watchmaking in Asia

Eterna i nol your average Swiss walch
company, Founded in 1856, Elerma
established isell by producing handmadea,
reliable walches with advanced technoogy
and has been a driving element in the industry
ever since, To this day, Elerna manulaciurés
and produces everything onsite  in
Swilzerand allowing its team ultimate conftrol
of the watchmaking process. While Eterma
watches are sold worddwide, the company is
looking fo increase iis presence in Asia as
part of a long-term growth plan.

Elerna began in the 18th century, originally
created (o sall movements to independent
walch companies. It was not long beforg
Elerna began making their own cases, which
ied 1o the creation of two companlas in the
early 1930°s: Eterna as iz own independant
watch brand and ETA as a producer of
movements.,

“Elerna was the first company that staried
proeducing the movements in an industry in
serial production,” said Mr, Palrick Kury CEO
of Eterna. “They baught machines fram ihe
Us drven by steam enginegs and water
wheels."

Kury-added that while some watch compan:ies
are older, Etema was the first company fo
start mass production in the wailch' indusiry
therefore setting it apart from the rest

Today. Eterna has seven calibre movements
of their own and continues 1o produce and
manulaciure everyihing on site. Thelr lexible,
modular movement sel up -allows them fo
easily adapt functions and designs, Many
Eterna designs are refreshed classics,
boasting the =same reliable watch ~and
advanced technology with a more modem
apperance.

“We will remain a classical watch company,
bul we have to go forward also in design,”
sald Kury. "We are sticking to our tradition,
bul we have lo modemnize our whaole
collaction.”

I addition to modemizing ils designs, Elema
has alse begun 1o respond 1o markel
demands specilically in Asia.

Fatrick Kury - CEQ

Etarna Adventic

MThe Chinese consumer] prefers al this time traditicnal
watches, simple designs. classical three hands, slim, not too
big," explained Mr, David Vallata, CED of Eterna Asia, "Many
brands have suffered with this because It is dificull to
differentiate.”

Forunately, the Elema brand highly resignates
with the Asian markel due 1o its long, rich brand
history and classical waich designs. Commercially,
it makes sense for Elerna (o increase its prasence
in Asia and the company considers the region its
mast imporant growlh market,

“is a giobal trend,” =ald Vallalta regarding
business Inte Asla. "H youl look al Switzerland, i
you look at major capitals in Europe or elsewhere,
the Aszian customar s the most impordam
customar. In ordar 1o succeed globally you have to
be present in the Aslan market so that's what
Eterna has to do then,”

Currently, Eterma has an office in Hong Kang, but i
is looking for & local presence in Singapore in arder
to expand further into South East Asia. Vallata
axplained that the company s open to local

Etsrna’s In-house Manufacluring Facilities

L R
ETERNRA
Ploneers in Watchmaking.
Since 1556,

partnerships though it may opeén an independant
office in Singapore. Eifher way, Elama is planning
for long-term, continuous growth that will make the
Asian market on par with the United Siates and
Europe.

“The Singaporean market is a very knowledgeabla
walch markel, probably one of the most
knowledgeable watch markels in the world, next lo
Germany and Japan,” said Kury who also described
Singapore watchmakers as “purisis.”

Eterna, a self-proclaimed ploneer In the watch
making industry, i confident I8 advanced
technodogy, classical designs and long histony will
meei the growing demands of Asian “purists™ and
walch consumers alike, As Etema’s plans begin lo
develop in Singapora, so will its presance throughout
MAsfa, creating endless possibility and growth for all.

Etermna SA

Schilzengasse 46
Grenchen 2540

www,elema.ch
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Spotlight on Swiss companies

Aravis

Swiss Private Equity House Aravis Continues to Take Risks in Singapore, Asia

Venture capilalists are willing 1o take risks on young
companies, and Swiss venture capital & private equity
firm, Aravis, is no excaplion.

Founded in 2001 and located in Zurich, Aravis is the
first indepandent Swiss on-shore private equity house.
With a track recerd of investment In the renewable
energy and life sclence spaces, Aravis s currentiy
managing more than a quarer of a billion Swiss
francs.

Aravis Energy’s inmvestment focus lies in the
development of renawable energy infrastruciure, such
as wind, hydro and sotar parks. The Aravis EMERGY
leam have demonsirated their ability to afiract,
syndicate and structure complex projects, resulting (o
date, in the divesiment of three renewable energy
companies producing in excess of 100 Giga Want
hours.

Aravis Biotech | & Il has held early stage stakes In
gsoma of the more eye-calching life science companies
and has had over the years some nolable axils
through reverse lakeover, IPO or acguisition, This not
only in Europe and US, bul also in Singapore, with
companies, such as MarlLion and 5-Blg.

Managing Pariner, Simon Nebel said that Aravis is a
Swiss company, with a strong focus on deliverables to
its investors, while maintaining Iransparent and solid
relationships. Towards their invesiments, Aravis takes
a "hands on” approach in following and guiding the
portiolic companies with respect to  financing,
lechnalogy, company development and people.

"Beyond this distinct and crafled approach, Aravis
emphasises honesty, openness  and cieqar
communication, which could be called Swiss
atiributes”™ Mr Mebel noted. "Having an honest and
open relationship — with your parners and stake
holders is one of the key elements for delivering oul
slanding financial retums."

Argvis is now gazing predominantly lowards Asia (o
expand inlo the luxury goods sector, logusing
paricularly on accessories such as leathar goods and

jewelery.

The inspiration came from Malson Takuya, a slart up
luxury leather goods brand bazed in Singapore and
Thailand, explained Jean Philippe Tripel, managing
partner and founder of Aravis, who parlicipated in fhe
lounding of Maison Takuya.

Symetis

Aravis SA
Merkurstrasse 70
8032 Zurch
Switzerand

wwnw. aravis.ch

“Maison Takuya was stared by designer Francois
Ruszso with the idea of bullding a new leading Asian
luxury brand,” Mr Tripet said, "About three years
ago, when the company was founded there was no
such luxury brand In Asla; the demand for it was

strongly emerging.”

According to MrTripet, the Asian high end
consumers are extremely savvy, passionate and
fast leamers when it comes to appreciating
beautifully cratied products,

“| think tha time iz probably dght with investors like
us 1o ally ourselves with people that are striving to
creale these unigue products, and in particular, we
are looking at accessoras, lealher goods, jewelry
and interior design, enabling companies 1o
accelerate growth and get professional advice to
intermaticnalize their projects”, he stateq.

In Europa, Aravis identifies small and medium size
companias, with sirong histonc brands, that have
disappeared from the radar or lost market
relevance over recant years, Many are looking a
new invastors to help in re-positioning thase brands
and rejuvenating them by offering something fresh,
unique and of the best quality.

Mulbarry, owned by the Ong Family of Singapore,
i5 an inleresting example. An old-fashioned British
brand that was ftotally revamped and has shown
explosive growth in the last four years. Jimmy
Choo and Louboutin are other success stories in
the shoe business,” Mr, Tripel continued, "There
are $0 many brands and many of these companies
have difficullies in Europe because thay are still
very stuck to their local markets.”

Aravis' aim is to help broaden the presence of
these brands in Infernaticnal markels, with a
specific Toous on Asia. In order lo accomplizh this,
Aravis has leamed up with, Gérald Mazzalova, a
seasoned veleran from the luxury goods industry,
who led brands such as Ferraggamao, Bally and
Loawe {Louis Vuitton group), He i3 well acquainted
with the Asian culiure and markeis as he fived in
Singapore.

The venture capitalists expect 1o siart investing
during the first quarter ot 2013, This is an exciting
firsl step for the company, as they are sure that this
iz the beginning of a vary lucrative futura for the
laxury brands mentioned and Aravis® investors.

Swiss Medical Devices Company Symetis Has Tremendous Heart

Mot many companies can legitimately claim they are
“infuitive at hearl.” Yet, Swiss company Symetis has
its hear in the rght piace through ity innovative,
minimally  invasive  hear-valve  replacemant
therapies. The medtec company is financed by
leading European venturg capital firms, including
Aravis,

Located im Lausanne, Symelis develops
transcatheter aortic valve implant, ar TAVI, systems
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intuitive at heart

for high-risk patlenis suffering from severe aortic
stenosis and not eligible for conventional open-heart

surgery.

TAVI consisls in replacing a patient's defective aortic
heart valve by accessing the heart with a catheter,
gifher through the apex (tip) of the hear (frans-apical
accass) or inrough the femoral artery (trans-femoral),
and withoul having 1o open the patient’s chest nor 1o
have o put the patient on extra-corporeal circulation,
TAVI is a new markel, which emerged in 2004, will
axcead USDAOOM in 2012 and is expected to reach
USD3B by 2020,

Symelis Is proposing an effective solution to bolh
accesses: the trans-aplcal access with its ACURATE
TA™ which has been granted CE-mark In 2012 and is
being market throughoult Europe and  he
trans-lemoral access with its ACURATE TF™ which
currently undergoing clinical evaluation in Eurcpe and
Brazil.

According lo CEQ Jacques Essinger, Ph.D., Symetis’
ACURATE TA has, since initial launch in Movember
2012, gained significant market-share, leveraging its
unmatched ease of use and lower leak level; the later
being a indicator of long-larm pedormance = the lower
the batter.

Symetis is expecling to gain Europsan market
approval for its trans-lemoral ACURATE TF™ by mid
2013. “Symaetis will than be together with Edwards
Lifescience, among the only ftwo Ccompanics
worldwide to offer bolh a trans-apical and a
trans-femoral solution” comments Dr. Essinger.

Symetis is now considering expanding its commersial,
clinical, and development activity 10 Asia and see
Singapore as a natural “Gate fo Asia”. “Singapore
ofters. -a medical-davice frendly regulatory
environmen! for CE mark device and, under Ihe
leadership of EDB, is facilitaling the wvenue of
companies such as Symetis® siales Essinger.

Symetis is currently registenng ils ACURATE TA™ in

Chemin de la Venoge 11
1024 Ecublens VD
Switzarland

wanw.symelis.com

Singapore and expecis 1o soon have its lead produst
proposed 1o the Singaporean patients. “Bolh the
HUHS and the NHCS arme first-class hear centres
with world-renown physicians and we look al bullding
our first Astan training and referance centras In
Singapora.”

According to Dr, Essinger, howewver, the Asian
population presents an additional challenge: the size.
“The average Asian patient is smaller than the
Eurcpean, so basically our small valve in Europe
would probably be some of the largest valves used in
Asia,” he explained. “So, we need to develop a
specilic Asian valve I we are to be compalitive thare,”

The Asian TAV| market is currently small compared to
Ihe European cne. However, it is expecled to grow
gignificanlly ower the coming years, and Symalis
intends to be one of the main TAVI players, not only in
Europe but also in Asia,

For Symatis, Singapaore will ba a “home away from
homa”.
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SEG - Swiss Education Group

Swiss Education Group (Swiss Hotel Management School Group): Swiss Quality Hospitality Education

Swilzerand's excellance s seen in evarything from Iis
high-quality products fo its strong Swiss Franc to ils
impressive business culture. Therelors it is no surprise
that Swilzerland's education and hospilalily are alsc
fop=notch.

The Swiss Education Group (SEG) is a classic
example of Switzedand's firsl-rale educational
instilutions. SEG, the leading holel managerment
school group in Switzerdand attracis thousands of
studenis from all around the word to altend s
compalitive hospitality pregram each year,

SEG, Swiss Education Group offers a large range of
academic programs for both wndergraduate and
post-graduate sludents in Hospitality Management,
Restaurant, Events, Spa and Resor Management.
The school's prestigious reputation is largely due 10 ils
intensive academic pragram, which involves classes

in Switzarand as weall as imamships around the workd,

SEG's stwudent body s comprised of over 5000
students from B2 different nationalities which makes
the school exceptionally international even oulside of
the classroom,

BEG students learn the “Swiss Hospilality Touwch™ lirst
hand at the =school. Siudenis are taught both
management competences and Swiss hospitality
experlise, making them the ideal fit for any hospitality
industry job. Graduates of the program have enjoyed
successful hospitality carears around the workd thanks
o their intensive schoating as well as Swiss Education
Group's relationships  with  leading hospitality
COMmpantas.

The schoal curmently has seven campuses throughout
Switzerdand, all ol which leach (heir courses in
English. To compliment theilr English curriculum and
maeal the neads of their international studant body, the
school offers foreign language classes i Garman,
French, Spanish and Mandarin,

Forgign students are drawn o Switzerland for s
leading reputation In hospitality while their parents are
comforted by the country’s stability and safety.

“Swilzerland has a very special status. It's:a neutral

country. Very safe and quietin a way,” said Mr. Florent
Rondez CED of SEG. "Economically, thare's no

SEG's Student body consists of over 92 differen! Nationalites

LUZI

Swiss Fragrance Supplier Luzi Offers Singapore, Asia a Sweet Smell

of Success

The typical Singapore woman spends about 352003
month on beauty products and services — including
perfume — making her the biggest spender in Asia.
This statistic may make Swiss fragrance supplier
Luzi take notice.

Luzi AG specialises in the developmeant of fragrance
compounds in parfumes, cosmetics, and home and
room fragrances. CEO Jirg Kollar explained that the
campany's 70 employees deliver the scenis that
make products, such as decdorant sticks, eau de
oilatte and air freshaners, smell good.

Luzi's perfumers’ ability o identify trends is the kay 1o
ils longstanding success, according to its corporate
wobsite. The business prides itlsall on creating new
fragrances with a distinctive characler, and perlumes
with long-tasting success. The family-owned limited
company now boasts mare than 500 popular new
fragrance compounds aach yaar, and has an annual
turmover of 42 million Swiss francs.

According to Mr Keller, two of the largest global
pariume and flavour makers - Givaudan and
Firmenich — are based.in Switzerland. Like Givaudan
and Firmenich, Luzi prides isell on offerng its
niche-arignted customers authentic Swiss-made
products and practices during the past BS years.

“For me, one of the most important aspects [of our
business] 15 to supphy our customers with Swiss
quality,” Mr Koller said. “Our products are 100
percent Swiss. I you are locking for Swiss
compounds of great quality, contact us!”

Luzi'z competitive advantage, Mr Koller continued,

-

comes from the fact that the company offers its
customers. a package service. “We provide our
custemers with guality conlrel — rom raw malenals
until the end product,” he =aid, “We can also supply
cuztomers with documents needed for legalization, so

this package also sels us apart from other companies.”

While the company's headquarters ks in Dietlikon,
Switzerand, Luzi has established a global presance in
more than 100 counfries. Luzi's main markets are
currenily in the Middle East and East Asia, including
Indonesia, Malaysia, the Philippines, Thaitand and
Singapore.

Luzi has been active In Singapore ‘since the
mid-1980s. Singapore I3 considored a strategic
markit, Mr Koller sfaled, because it is a stable country.
TSingapore] s a place where you can live safely, It
also is doing well economically, and ils political
situation is very safo.”
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turbulence. There's no econamic lurmoil. There's no
political turmall.”

In erder 1o atiract intemational studants — and heair
parents = The Swiss Education Group has olfices
around the world including Basilia {Brazil) Cologna
(Germany) Singapore, Dubai (UAE) Bangkok
(Thailand) and Guangzhou, Beifing and Shanghai
(China),

Since s founding in 1992, SEG has always
proactively recruited Asian  hospitality students.
Currenily, the school is looking to increase ifs
recruitment efforis in Asia through the Singapors
office.

“We have a whole team [in Singapore],” said Rondez.
“I's . a very good hub for the whole of Asia so It's
perect for covering Asian markets.”

In additicn o growing their reputation in Asia, SEG is
also focused on expanding their offering locally in
Switzerland,

“Our group is willing and wanting to expand,” said

Rondez. "We purchased Hotel Institilie Monireos
HIM in 2002, Then wa purchased IHTTI, which s

e |
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itsall on axceptional faclities and comprehanaive raining progams

by the Lake of Meuchatel in 2004. Then we expanded
SHMS inte another location, in a mountain resort also
in 2004.7

Ronder explamed thal Swiss Education Group now
has mulliple campuses, soma with vary paricular
specialties, throughoul Switzerand making their
oftering that much mare extensive and diverse

While SEG is growing, tha:-schools still maintains a
tight-knit student body and small school culture.
“None of the campuses are more than 600 sludents,”
assured:Rondez, “The relationships you build in the
school are foraver. Some-say It was the best year of
their life, living in Switzerland, in a nice place, making
good lrhiends that you refain, just the best, | think it
contributes a lol.”

Rondez added that the intermationality of SEG's
students also contribules to the leaming expenance,
referming io it as a "school of life.” Working and living
with other cultures, teaches students how o leam
new languages, adapt lo-new customs and lolerate
cultural differances, Ina way, The Swiss Education
Group provides its students with skills {o succead not
anly in the hospitality industry, but alsa, in lite itself.

16-01 The Hearen
260 Orchard Read
Singapora 238855

wwoar swisseducation.com

Swiss Opportunity Exists Outside

of the Boardroom

Switzerand boasts one of the most stable
economies on the planad, but the country atiributes
its success to more than just its finance indusiny.
Evenything from its schools 1o is cifies to 115 historic
watchmaking industry makes Switzarland the ideal
country to partner with, especially for a country such
as Singapare. While Singapore also has a strong
business community, it prides itself in being
corruplion-frea, having a world-class infrastructura
and having & strong focus on educstion and
training, making it the ideal partner for Switzerland
in the long-tenm.

While Singapore and Switzerland both have
business  cullures, wmany of
outside of

hair
the

Iraditional
partnership  opporunifies  exist
boardroom, Schools such as
Zurnich University of Arts offer
first-class degree programs
in education, desgn, lilm, art
& madia, dance and music,
while catering to a diverse
international student body. SRS
Alematively, the University §TFSSs
of Geneva pariners with
univarsities in Asia in ordar
fc provide study abroad
opportunities to its students.
Currently the school pannars
with  Singapore NMNational
Uiniversity as well as other
mary  schools In Kuala
Lumpur, Malaysia, Beaijing.
China-and Tokyo, Japan.

Even the Zurich area provides opportunities 1o both
the European and Asian communities. With 15 ideal
location  just G0-minutes from an  Intermational
airport, the city of Zunich is home to an imprassive,
international business culture and community.
Organizations such as the Greater Zurich Area AG
can assist foreign companias  with relocation,
contracts and tax advice in order o make their move
to Lurich as seamiess as possible,

In addition to a strong academic and business
culture, Switzarand also offers a kot of recreational
actvities, The Andermatt Swiss Alps is working 0

turn Andermalt, a popular ski destination, inte a year |

round hokday destination, The expansion will offar
everything from 4 and S-siar hotels o a
slate-of-the-art sporl and leisura canier,

A

The Ar;dermazl Walley during the Suammer months

When business people, ilounsis and students
comprise Switzerland's culture in Weslem Europe,
Swiss walches spread the Swiss name all around
the world, especially In Asla whera the demand for
luxury goods is growing. Maximilian Bosser B
Frends (MB&F) combines Wadilional Swiss
watchmaking with adistry, creating 3-D horological
machines that are sold all over the world. Datance
creales elegant, feminine watches thal boast a
recagnizable diamond-shaped lace. MB&F and
Delance are just two examples of the ultra fusuny
Swiss watchmaking indusiry that has recently gained
market shara in Asia

Switzerland has a diverse economy full of
international possibilities and growth, Through its

schools, cities and various indusiries, Switzedand Is
willing and open to working with countries, such as
Singapora, in order to sel the stage for fulure
SUCOESS.

i Er
Samih Sawiris - Chairman of Orascom Developemeant AG
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A destination for education, research

Switzerland's superior qualities and skills in education, science and technology enjoy broad international recognition

EDUCATION has always been a top
priority in Switzerland, evidenced by
the outstanding level of resources allo-
cated to Swiss schools and universi-
ties. Higher education is particularly
characterised by a dual system which
ranges from academic to applied stud-
ies.

The ten cantonal universities and
two federal institutes of technology in
Lausanne (EPFL) and in Zurich (ETH
Zurich) offer theoretically-oriented,
scientific bachelor’s, master’s and doc-
toral programmes; nine Universities
of Applied Sciences (UAS) offer prac-
tice-oriented university-level educa-
tion and 14 universities offer pro-
grammes in teacher education. All
three types of universities have imple-
mented the Bologna declaration. Re-
cent studies have shown that 96 per
cent of all UAS students find employ-
ment in their professional field within
12 months of graduation.

Switzerland’s superior qualities
and skills in education, science and
technology enjoy broad international
recognition. Tucked in the hallway of
fame, Switzerland has a total of 26 No-
bel Prize laureates, the latest being
Kurt Wiithrich of ETH Zurich who re-
ceived the Nobel Prize for Chemistry
in 2002. Don’t forget the father of mod-
ern Physics, Albert Einstein who re-
ceived the 1921 Nobel Prize in Physics
and was pivotal in establishing the
quantum theory within physics. His al-
ma mater was ETH Zurich.

There are a variety of domains of
excellence offered by each university
and federal institute. Take for exam-
ple EPFL and ETH Zurich which are
well-known worldwide for producing
highly qualified engineers, architects
and scientists. The University of St Gal-
len and the University of Lausanne
are renowned for Business Adminis-
tration and Finance while Universita
della Svizzera Italiana (USI) in Lugano
is famous for courses in Architecture,
Communication Sciences and Infor-
matics.

The relationship between Singa-
pore and Switzerland has worked well
over the years and continues to grow.
Take for instance the Singapore-ETH

Centre (SEC) for Global Environmen-
tal Sustainability from Switzerland’s
ETH Zurich, which was spearheaded
by the Singapore National Research
Foundation (NRF). Officially opened in
March 2012, SEC activities start with
the Future Cities Laboratory (FCL) pro-
gramme. In collaboration with local
universities as well as industry part-
ners and government agencies, the
centre aims to research and develop
solutions and guidelines directed to-

wards the sustainable development of
buildings, districts and cities. Co-locat-
ed in the CREATE Campus with pres-
tigious institutions such as the MIT,
Technion and Technische Universitét
Miinchen, the centre will benefit from
synergies and access to regional data,
enabling it to cross-fertilise the Swiss
R&D landscape.

Another area of strong cooperation
is with Switzerland’s well-known busi-
ness school, University of St Gallen

—

(HSG). Its Masters in Strategy and In-
ternational Management programme
was ranked first worldwide by the Fi-
nancial Times in 2011, while its Mas-
ter in Banking and Finance was
ranked fifth worldwide. HSG activities
in Singapore are manifold, with stu-
dent exchanges at both the undergrad-
uate and postgraduate levels, under-
graduate Asia programmes, executive
programmes, faculty exchange and
the setting up of a University of St Gal-

len’s hub, The St Gallen Institute (SGI)
in Singapore in February 2012. The
SGI collaborates closely with the HSG
Alumni, as well as the Alumni of the St
Gallen Symposium (ISC) and hosts sab-
baticals, PhD students as well as par-
ticipants to executive programmes
and study trips.

Swissnex Singapore, a platform of
the Swiss Embassy to promote Sci-
ence, Education, Art and Innovation is
the bridging arm between Switzer-
land and Singapore and the region in

Strong cooperation: Crowds of
students, parents gathering
information on education
opportunities at the Swiss
Education Fair

these fields and is host to Swiss institu-
tions in Singapore. Indeed the HSG,
before embarking on its own initia-
tive, was hosted at swissnex and pres-
ently the Directorate General of High-
er Education of the Canton of Vaud,
HEC Lausanne and the University of
Applied Sciences Fribourg take advan-
tage of the extensive networks and out-
standing location of swissnex in Singa-
pore.

In the education related field, swiss-
nex Singapore will host a Swiss
Evening@NUS with co-partners HSG
and NUS on Sept 4, 2012, welcoming
students from Switzerland to Singa-
pore for their exchange programmes
and for Singaporean undergraduates
eager to learn more about Switzer-
land's excellent study programmes
and culture.

Furthermore, in conjunction with
the official visit by Swiss Federal Coun-
cillor Schneider-Ammann, Minister of
Economy and Research in January
2013, swissnex Singapore will organ-
ise a Swiss Alumni gathering, which
will also bring together Swiss and oth-
er professionals based in Singapore,
in a discussion on How to nurture in-
novation through synergies between
Academia and Business.

To know more about swissnex Sin-
gapore and its activities, please visit
our website http.//www.swissnexsin-
gapore.org/

Our roots go as far as 100 years. We had a humble beginning in a Swiss canton of Aargau.

Adhering to our principles, culture and tradition, we have been able to grow to a global company,

now present in 70 countries with 80,000 staff on all continents.

Placing sustainability and innovation at the core of our company strategy, we have been building
competence over the years, advancing building material technologies, partnering customers and
delivering value to our stakeholders. The recently launched first Centre of Excellence in Asia will
enable us to further develop resource- and energy-efficient and other customised solutions that

shall promote sustainable construction and add value towards the built environment.

Holcim wishes all Swiss residents in Singapore a joyous National Day.

100 years of Strength. Performance. Passion.
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